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Reports completed: 16              14 8
Reports in progress: 15
Total survey responses: 510            623          717
Avg number of participants/report:                      32      45        90

CAPS Benchmarking Activities

eC3 (Collect, Compare, Collaborate) 4                4              1
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Measuring Suppler Diversity Spend

$142,000,000,000 to$                5,000,000 Range
$       12,097,871,178Average
$  1,209,778,178,450Total

• Total Revenue (reported):

$34,500,000,000 to$                1,000,000 Range
29.7% of average revenue=$         3,589,878,301Average
29.7% of revenue totals=$     358,987,830,059Total

• Total Spend (reported):
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Measuring Suppler Diversity Spend

$15,525,000,000 to$                         283,800 Range
$              2,251,733,984Average
$          216,166,462,435Total

• Total U.S. Spend (reported):

$1,750,000,000to$                          25,000 Range
08.75% of avg U.S. Spend=$                 196,964,975Average
08.11% of total U.S. Spend=$            17,529,882,771Total

• Total Diversity Spend (reported):
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Measuring Diversity Spend
Diversity Spend Goals
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CAPS Benchmarking Activities

• Measuring Suppler Diversity Spend
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83% of the participants track their U.S. Diversity Spend
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Measuring Suppler Diversity Spend
• 83% of the participants track their U.S. Diversity Spend

Percent of Total U.S. Spend (measured) with Minority Owned 
Businesses and Women Owned Businesses 
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Measuring Diversity Spend
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Measuring Diversity Spend

Minority-Owned Businesses = 34.12%
Women-Owned Businesses = 45.76%
Disabled/Veteran-Owned Business = 05.37%
HUBZone Enterprises = 01.29%
Others: = 12.61%

On Average, almost 9% Percent of all Active Suppliers are considered 
Diversity Suppliers.

Of that number, the percent of total Diversity Suppliers are:
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Measuring Diversity Spend

CAPS Research Concerns:

• More definitions needed.
• Support and participation.
• Values must add up. 
• Ability to break out by industry group and business size.
• Number of participants.
• How to best publish the outcomes. 
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Measuring eProcurement Spend
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Measuring eProcurement Spend
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Measuring eProcurement Spend
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Measuring eProcurement Spend  
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Measuring eProcurement Spend
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Measuring eProcurement Spend

CAPS Research Concerns:

• Define eProcurement.
• Define ePurchasing. 
• Define eCommerce.
• Consistent measures.
• How to publish the outcomes. 
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• Office Products

Market Basket of Goods Price Indexing
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• Information Technology Products

Market Basket of Goods Price Indexing
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Market Basket of Goods Price Indexing

CAPS Research Concerns:

• Need to identify basket contents for broad industry base.
• Sufficient responses to break down by industry sector. 
• Develop ‘virtual’ market basket.
• Number of participants.
• How to publish the outcomes. 
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D. Steven Wade
Director of Benchmarking & Marketing Programs 
CAPS Research

email:  swade@capsresearch.org
tele:    480.752.2277


